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Department of B.A. (Marketing).
06800 Ankara, TURKEY
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Isletme Boliimii

06800 Ankara

Tel: +90-312-210-3066
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Education (Egitim)

Ph.D. Business Administration, 1999
Marketing

Texas Tech University

Lubbock, Texas, U.S.A

Master of Business Administration, 1995
Marketing

Texas Tech University

Lubbock, Texas, U.S.A.

Bachelor of Arts, 1991
Business Administration
Hacettepe University
Ankara, TURKEY

Pazarlama Alaminda Doktora, 1999

Texas Tech University
Lubbock, Texas, U.S.A.

Isletme Yiiksek Lisans, 1995

Texas Tech University
Lubbock, Texas, U.S.A.

Isletme Lisans, 1991

Hacettepe Universitesi
Ankara

Memberships, Awards, and Grants (Kurul Uyelikler, Odiiller, Destekler ve Burslar)

Member, TUBITAK Social Sciences Advisory Council (2017-2019)
TUBITAK Sosyal Bilimler Danigsma Kurulu Uyesi (2017-2019)

Member, TUBITAK Science Awards Determination Council (2018)
TUBITAK Bilim Odiilleri Degerlendirme Komisypnu Uyesi (2018)

Five times onsecutive vinner of METU Faculty of Economics and Administrative Sciences High
Performing Faculty Member Award (2011-2012-2013-2014-2015-2016)
Son bes yil her yil icin ODTU IIBF Ustiin Basarili Ogretim Uyesi Odiilii (2012, 2013, 2014, 2015)

Superior Achievement in Social Science Research Award, Bogazi¢i University Foundation, 2006.
Sosyal Bilimlerde Arastirmada Yiiksek Basar: Odiilii, Bogazici Universitesi Vakfi, 2006.

Grant for Academic Support, Bogazi¢i University Foundation (for three consecutive years, 2006,

2007, 2008, 2009).

Akademik Destek Odiilii, Bogazici Universitesi Vakfi (4 yil ard arda, 2006, 2007, 2008, 2009).

Research Grants from The Scientific and Technological Council of Turkey

TUBITAK Arastirma Projeleri Destekleri



Best Paper Award: American Marketing Association Winter Marketing Educators’
Conference; Sales Force, Channels, and Relationships Track, 2000; San Antonio, TX, U.S.A.
En Lyi Makale Odiilii, Amerikan Pazarlama Dernegi 2000 Kis Pazarlama Egitimcileri
Konferansi; Satis Giicti, Dagitim Kanallar: ve Pazarlama Iliskileri Alani; San Antonio, TX,
U.S.A.

Grants from the Turkish Academy of Sciences Support Program for International Publications
in Social Sciences. .
Tiirkiye Bilimler Akademisi’'nden Uluslararasi Yaynlar I¢in Cesitli Destekler.

Grant from the Higher Education Council of Turkey to study abroad towards a Ph.D. degree.
YOK Tarafindan Saglanan Bursla Yurtdisinda Yiiksek Lisans ve Doktora Egitimi

Scholarship from Texas Tech University Department of Marketing, Doctoral Program.
Texas Tech Universitesi Pazarlama Boliimii Tarafindan Yiiksek Lisans ve Doktora Egitimi
Stiresince Her Yil Karsiliksiz Basari Bursu.

Academic Experience (dkademik Kuruluslarda Edinilen Tecriibeler)

Professor of Engineering Management, Izmir Institute of Technology, Nov. 2020 — May 2021
[zmir Yiiksek Teknoloji Enstitiisii’nde Ogretim Uyeligi (Profesor).

Professor of Marketing, Middle East Technical University, Jan. 2011- Nov. 2020
ODTU’de Ogretim Uyeligi (Profesor).

Professor of Marketing, Bogazi¢i University, December 2008—Jan. 2011
Bogazi¢i Universitesi nde Ogretim Uyeligi (Profesor).

Associate Professor of Marketing, Bogazig¢i University, Fall 2002 — December 2008
Bogazici Universitesi’'nde Ogretim Uyeligi (Dogent).

Adjunct Professor, Kog University, Summer 2005, Fall 2006 —
Kog Universitesi’'nde Ilintili Ogretim Uyeligi.

Part Time Lecturer, Middle East Technical University, EMBA Program, 2007-2008.
ODTU Ikinci Egitim Isletme Yiiksek Lisans Programi’nda Gorevlendirme ile Ders Verme.

Associate Professor of Marketing, Gebze Institute of Technology, 2002 — 2002
Gebze Yiiksek Teknoloji Enstitiisii nde Ogretim Uyeligi (Dogent).

Assistant Professor of Marketing, Gebze Institute of Technology, 1999 - 2002.
Gebze Yiksek Teknoloji Enstitiisii 'nde Ogretim Uyeligi (Yardimct Dogent).

Part Time Lecturer, Bogazi¢i University, 2003.
Bogazici Universitesi 'nde Gorevilendirme ile Ders Verme.

Lecturer, Texas Tech University, 1998 - 1999.
Texas Tech Universitesi'nde Ogretim Gérevlisi.



Teaching Assistant, Texas Tech University, 1997-1998
Texas Tech Universitesi’'nde Ogretim Gérevlisi.

Research Assistant, Texas Tech University, 1995-1997
Texas Tech Universitesi nde Arastirma Gérevlisi.

Administrative Services. (Idari Gorevler).

Vice Director, Gebze Institute of Technology Revolving Funds Administration, 2000-2001.
Doner Sermaye Isletmesi Miidiir Yardimcisi, Gebze Yiiksek Teknoloji Enstitiisii, 2000-2001.

Director, Gebze Institute of Technology Revolving Funds Administration, 2001-2004.
Doner Sermaye Isletmesi Miidiirii, Gebze Yiiksek Teknoloji Enstitiisii, 2001-2004.

Department Vice Chair, Bogazi¢i University, Department of Management, 2007-2007.
Boliim Baskan Yardimcisi, Bogazigi Universitesi, IIBF, Isletme Boliimii 2004-2007.

Member, Faculty Administrative Council; Bogazigi University, Faculty of Economics and
Administrative Sciences (2007-2009).

Fakiilte Yonetim Kurulu Uyesi, Bogazici Universitesi Iktisadi ve Idari Bilimler Fakiiltesi
(2007-2009).

Member, Faculty Council; Bogazi¢i University, Faculty of Economics and Administrative
Sciences (2008-2011). ) . _
Fakiilte Kurulu Uyesi, Bogazi¢i Universitesi Iktisadi ve Idari Bilimler Fakiiltesi (2008-).

Member, Faculty Council; METU Faculty of Economics and Administrattive Sciences
(2018-). Fakiilte Kurulu Uyesi, ODTU Iktisadi ve Idari Bilimler Fakiiltesi (2018-).

Department Chair; METU Department of Business Administration (2013--2015)
Boliim Baskani, ODTU Isletme Boliimii

Dean, Abdullah Giil Universitesi, School of Leadership and Management Sciences (Eyliil
2015 — Eylul 2016)
Dekan, Abdullah Gl Universitesi Yonetim Bilimleri Fakultesi

Counselor to the Rector, Abdullah Gil University (September 2016 — September 2017)
Rektor Danmsmani, Abdullah Gul Universitesi

Vice Rector, Abdullah Gil University (September 2017 - May 2021).
Rektor Yardimcist, Abdullah Gl Universitesi

Rector, Abdullah Gul University (May 2021 - ....).
Rektdr, Abdullah Gl Universitesi

Business Experience (Consulting, Training & Joint Projects)
T. Is Bankas1 A.S., T. Garanti Bankas1 A.S., Turkcell, Coca-Cola, Turk Telekom Asssistt,

Vestel, Loreal, Merck Sharp Dohme, Abbvie, Havelsan, Ipsos Arastirma, Metropoll
Arastirma, Odak Arastirma, Tiirk Ekonomi Bankasi, ODTU Teknokent, Marmara Teknopark,



KOSGEB, TUBITAK (TEYDEP), Rekabet Kurumu, Innova, IcTerra, Sikayetvar.com, and

several SMEs.

Scientific and/or Industrial Projects (Bilimsel ve/veya Endustriyel Nitelikli Proje

Calismalary).
Project (Proje Konusu ve Niteligi)

Status (Projenin Mevcut Durumu)

The Economic and Societal Impact of Coca-
Cola in Turkey, Project Leader (Funded by
Coca-Cola Turkey)

COMPLETED (TAMAMLANDI

Project leader and/or consultant in several
(more than 100) market research/consulting
projects for leading research and consulting
firms in Turkey

ALL COMPLETED (HEPSI TAMAMLANDI)

Mentorship and consulting support for several
(more than 50) start-up high-tech businesses
at METU Technokent

ALL COMPLETED (HEPSI TAMAMLANDI)

Member of the Committee for evaluation of
and granting support to small- and medium-
sized enterprises at KOSGEB (Presidency of
the Council for Supporting and Developing

ONGOING APPOINTMENT RENEWED
EACH YEAR SINCE 2013.

Small- and Medium-Sized Businesses in
Turkey)
TUBITAK SOBAG 112K462 Miisteri

Sikayet Siireci YOnetiminin Firma Pazarlama
ve Finansal Performansina Etkileri: Gergek
Sikayet Verileri ve Sikayet¢i -Algilarinin
Farkl1 Sektorlerde incelenmesi

COMPLETED (TAMAMLANDI)

TUBITAK SOBAG 107K 543 “Cevreyi
Koruma Iddias1 Igeren Reklamlarmn Etkililigi:
Mesaj belirginligi, Uriin Tiirii ve Tiiketici
Bilgi isleme Tarzinin Etkilerini Inceleyen
Deneysel Bir Arastirma,”

COMPLETED (TAMAMLANDI)

TUBITAK SOBAG 107K 117 “Tiirk imalat
ve Hizmet Isletmelerinde Kiiltiirel Profil ve
Yonetsel Egilimlerin Ortaya Konmasi ve
Bunlarin Sirket Performansinin Cesitli
Boyutlar1 Uzerine Etkilerini Belirlemeye
Yonelik Zaman Serimli Bir Saha
Aragtirmasi,”

COMPLETED (TAMAMLANDI)

Kocaeli Sanayisi Teknolojik Uzgori Projesi

Ekonomik ve Sosyal Komite Uyeligi, Kocaeli
Sanayi Odas1 — GYTE Ortak Projesi.

COMPLETED (TAMAMLANDI)

Turk Otomotiv SektGriinde Uretici Firma —
Bayii Isbirligi, GYTE Arastirma Fonu Projesi,
Proje Yoneticisi (00-A-04-01-15).

COMPLETED (TAMAMLANDI)




Dagitim Kanallarinda Bayii Memnuniyeti ve
Kanal Etkinligi, GYTE Arastirma Fonu
Projesi, Proje Yoneticisi (01-A-04,01-18).

COMPLETED (TAMAMLANDI)

TUBITAK SOBAG 112K462 Miisteri
Sikayet Siireci Yonetiminin Firma Pazarlama
ve Finansal Performansina Etkileri: Gergek
Sikayet Verileri ve Sikayet¢i -Algilarmin
Farkli Sektérlerde incelenmesi

” PROJE YURUTUCUSU

COMPLETED (TAMAMLANDI)

TUBITAK SOBAG 107K 543 “Cevreyi
Koruma Iddias1 Igeren Reklamlarin Etkililigi:
Mesaj belirginligi, Uriin Tiirii ve Tiiketici
Bilgi Isleme Tarzinm Etkilerini Inceleyen
Deneysel Bir Arastirma,” PROJE
YURUTUCUSU

COMPLETED (TAMAMLANDI)

TUBITAK SOBAG 107K 117 “Tiirk Imalat
ve Hizmet Isletmelerinde Kiiltiirel Profil ve
Yonetsel Egilimlerin Ortaya Konmasi ve
Bunlarin Sirket Performansinin Cesitli
Boyutlar1 Uzerine Etkilerini Belirlemeye
Yonelik Zaman Serimli Bir Saha
Arastirmas1,” PROJE YURUTUCUSU

COMPLETED (TAMAMLANDI)

Kocaeli Sanayisi Teknolojik Uzgort Projesi
Ekonomik ve Sosyal Komite Uyeligi, Kocaeli
Sanayi Odas1 — GYTE Ortak Projesi.

COMPLETED (TAMAMLANDI)

Turk Otomotiv SektGriinde Uretici Firma —
Bayii Isbirligi, GYTE Arastirma Fonu Projesi,
Proje Yoneticisi (00-A-04-01-15).

COMPLETED (TAMAMLANDI)

Dagitim Kanallarinda Bayii Memnuniyeti ve
Kanal Etkinligi, GYTE Arastirma Fonu
Projesi, Proje Yoneticisi (01-A-04,01-18).

COMPLETED (TAMAMLANDI)




Research Interests (Baslica Arastirma Ilgi Alanlary)

Distribution channels, relationship marketing, inter-firm relationships, cultural and strategic
issues concerning intra- and inter-firm aspects of marketing systems and their links with
business performance.

Dagitim Kanallar, Iliskisel Pazarlama, Firmalar Arasi Iliskiler, Firma I¢i ve Firmalar Arasi
Is Iliskilerini Belirleyen Kiiltiirel ve Stratejik Unsurlar ve Bunlarin Firma Performansi
Uzerindeki Etkileri.

Teaching Interests (Baslica Ders Verme Ilgi Alanlary)

Marketing Theory, Consumer Behavior Theory, Research Methods, Marketing Strategy,
Marketing Management, and Channels of Distribution.

Pazarlama Teorisi, Tiiketici Davranisi Teorisi, Aragtirma Yontemleri, Pazarlama Stratejisi,
Pazarlama Yénetimi, Dagitim Kanallari.

Courses Taught (Cesitli Universitelerde Pazarlama Alaninda Verilen Dersler)

Ph.D. Courses

Research Methods I, Research Methods Il, Marketing Thought and Theory, Theory of
Consumer Behavior.

Doktora Dersleri

Arastirma Yontemleri I, Arastirma Yontemleri II, Pazarlama Teorisi, Tiiketici Davranisi
Teorisi.

MBA Courses

Marketing Strategy, Marketing Research, Consumer Behavior, Advertising and Promotions
Management, Strategic Marketing Management, Retail Management.

Yiiksek Lisans Dersleri

Pazarlama Stratejisi, Pazarlama Arastirmalari, Tiiketici Davranisi, Reklam ve Tutundurma
Yénetimi, Stratejik Pazarlama Yonetimi, Perakende Igletmeleri Yonetimi.

Undergraduate Courses

Introduction to Marketing, Marketing Management, Retail Management, Marketing Research
Lisans Programi Dersleri

Pazarlamaya Girig, Pazarlama Yonetimi, Perakende Isletmeleri Yonetimi, Pazarlama
Arastirmalari.

Theses Chaired, Ph.D. (Yonetilen Doktora Tezleri).

Oguzhan Aygoren (Bogazici University), 2013, Voting Behavior: Role of Identity Fit and
Ideology Fit.

Selin Kii¢likkancabas (Bogazici University), 2011, Factors Affecting University Choice of
Turkish Students.



Baris Ursavas (Bogazici University), 2011, Music and Consumer behavior.

Kaan Varnali (Bogazici Universitesi), 2010, Exploring Drivers of Success in Push-Type
Mobile Marketing

Misra Cagla Giil (Bogazi¢i Universitesi), 2008, Cultural Orientations, Environmental
Dimensions, and Firm Performances: An Integrative Framework and Empirical Investigation.

Umit Almagik (Gebze Yiiksek Teknoloji Enstitiisii), 2009, Reklamlarda Cevreci Mesajlarin
Etkisi: Uriin tiiri ve mesaj 0zellikleri agisindan bir inceleme.

Caner Giray (Gebze Yiiksek Teknoloji Enstitiisti), 2008, Identification, Brand Attitudes, and
Behavioral Intentions Towards Brands: An Investigation in the Context of Soccer Industry.

H. Murat Mutlu (Gebze Yiiksek Teknoloji Enstitiisii), 2007, Dagitim Kanallarinda Kanal
Uyelerinin Performansini Etkileyen Faktorler Uzerine Bir Inceleme.

Fahri Apaydin (Gebze Yiiksek Teknoloji Enstitiisit), 2007, Orgiitlerde Kurumsallasma ve
Adaptif Yeteneklerin Pazarlama Eylemlerine ve Orgutsel Performansa Etkileri.

Bulent Sezen (Gebze Yiiksek Teknoloji Enstitust), 2002, Logistical Performance, Fairness
Perceptions, and Economical Satisfaction in Contractual Channels of Distribution.

Gulsen Akman (Gebze Yiksek Teknoloji Enstitiisu), 2003, Market Orientation, Innovation
Strategy, and Innovation Success in the Turkish Software Industry.

Theses Chaired, Masters. (Yonetilen Yuksek Lisans Tezleri).

flayda Giingér (ODTU), 2013, The Antecedents of private Label product Purchasing
Intentions: An Experimental Analysis.

Zuhal Sinem Kursun (ODTU), 2013, Social Media and WOM Dispersion: Factors Affecting
Likelihood of Diffusion.

Duygu Demirkan (Gebze Yksek Teknoloji Enstitiist), 2002, Control Systems in Distribution
Channels: Effects of Monitoring and Task Identifiability on Forms of Relational Behaviors.

Soner Ozbal (Gebze Yiksek Teknoloji Enstitiisil), 2002, Surrogate Shopping and Implications
for Key Parameters in Marketing Strategy: An Exploratory Study in the Turkish
Pharmaceutical Industry.

Munir Bekirov (Gebze Yiksek Teknoloji Enstitiisu), 2002, An Empirical Analyses into the
Measurement of Service Quality in Ukraine Airways.

Can, Alper (Gebze Yuksek Teknoloji Enstitlisu), 2001, Sales Promotions in the Tourism
Industry: An Exploratory Study.

Bayav, Ibrahim Ozgiir (Gebze Yiiksek Teknoloji Enstitiisii), 2002, Customer Satisfaction:
Definition, Alternative Theoretical Approaches, and Consequences.



Gezgin, Glizide (Gebze Yuksek Teknoloji Enstitlisi), 2002, Interrelationships across
Production, Logistics, and Marketing Functions in Business Firms.

Ucar, Niltfer (Gebze Yiksek Teknoloji Enstitust), 2003, Influence Strategies in Distribution
Channels and Their Effects on Firm Performance.

Turhan, Gilden (Gebze Yiiksek Teknoloji Enstitlisii), 2005, Factors Affecting Attitude
Formation and Transfer in Brand Extensions.

Arikan, Yaprak Aktekin (Gebze Yiksek Teknoloji Enstitlsu), 2005, Exploring the
Effectiveness of Sales and Promotions Efforts of Sales Representatives in the Pharmaceuticals
Industry.

Ceylan, Emre (Gebze Yiiksek Teknoloji Enstitust), 2005, A Study of Lifestyle- and Value-
Based Segmentation of Turkish Consumers.

Timofeev, Alman (Gebze Yiksek Teknoloji Enstitlisti), 2003, The Effects of Dependence on
Channel Coherence and Performance.

Aras, Ugur (Gebze Yiksek Teknoloji Enstitisu), 2003, Conflict resolution Strategies in
Channels of Distribution.

Manasov, Mirlan (Gebze Yuksek Teknoloji Enstitusi), 2002, Teamwork: A Field study
Exploring the Antecedents of Teamwork across Students..

* In addition, | have participated in the supervision and evaluation of several Ph.D. theses and Masters theses as
a committee member.

*Yukarida listelenen benim yonetimimde ger¢eklestirilen tezlere ilave olarak ¢ok sayida doktora ve yiiksek lisans
tezinde takip komisyonu ya da jiiri iiyesi olarak gorev yaptim.

Refereed Publications in Scholarly (International) Journals. (Uluslararast Hakemli
Dergilerde Yayinlanan Eserler).

Al. Yilmaz, Cengiz and Shelby D. Hunt (2001), “Salesforce Cooperation: The Influence of
Relational, Task, Organizational, and Personal Factors,” Journal of the Academy of
Marketing Science, 29, (4), 335-357. (SSCI Kapsaminda)

A2. Yilmaz, Cengiz, (2002) “Salesperson Performance and Job Attitudes Revisited: An
Extended Model and Effects of Potential Moderators,” European Journal of
Marketing, VVol. 36, 11/12, 1389-1414. (SSCI Kapsaminda)

A3. Yilmaz, Cengiz, Biilent Sezen and Ebru Tiimer Kabaday1, (2004)
“Supplier Fairness as a Mediating Factor in the Supplier Performance-Reseller
Satisfaction Relationship,” Journal of Business Research, Vol 57, 8, 854-863. (SSCI
Kapsaminda)

A4. Ertiirk, Alper, Adnan Ceylan, and Cengiz Yilmaz (2005), “Promoting Organizational
Citizenship Behaviors: Relative Effects of Job Satisfaction, Organizational
Commitment, and Perceived Managerial Fairness,” Metu Studies in Development, 31,
2, 189-210.

AS5. Yilmaz, Cengiz, Biilent Sezen, and Ozlem Ozdemir (2005), “Joint and Interactive Effects



of Trust and (Inter) Dependence on Relational Behaviors in Long-Term Channel
Dyads,” Industrial Marketing Management, 34, 3, 235-248. (SSCI Kapsaminda)

A6. Yilmaz, Cengiz, Lutfihak Alpkan, and Ercan Ergun, (2005) “Cultural
Determinants of Customer- and Learning Oriented Value Systems and their Joint
Effects on Firm Performance,” Journal of Business Research. 58, 1340-1352. (SSCI
Kapsaminda)

AT. Alpay, Guven, Muzaffer Bodur, and Cengiz Yilmaz (2005), “Corporate Entrepreneurship
and Firm Performances: A Comparison of the Effects of Entrepreneurship Dimensions
on the Performance Levels of Turkish Firms in Foreign Versus Domestic Markets.”
International Journal of Business, Management, and Economics, Vol 1, No 3, 2005

AS8. Akgun, Ali, Garry S. Lynn, and Cengiz Yilmaz, (2006), “Learning Process In New
Product Development Teams and Effects on Product Success: A Socio-Cognitive
Perspective,” Industrial Marketing Management, 35, 210-224. (SSCI Kapsaminda)

A9. Sezen, Bulent, and Cengiz Yilmaz, (2007), “Relative Effects of Dependence and Trust on
Flexibility, Information Exchange, and Solidarity in Marketing Channels,” Journal of
Business and Industrial Marketing, 22/1, 41-51. (SSCI Kapsaminda)

A10. Yilmaz, Cengiz and Ebru Tumer Kabadayi (2006) “The Role of Monitoring in
Interfirm Exchange: Effects of Unilateral Partner Cooperation,” Journal of Business
Research, 59,12, 1231-38. (SSCI Kapsaminda)

Al1. Alpkan, Lutfihak, Cengiz Yilmaz, and Nihat Kaya (2007), “Market Orientation and
Planning Flexibility in SMEs: Performance Implications and an Empirical
Investigation.” International Small Business Journal, 25(2), 152-172. (SSCI
Kapsaminda)

Al12. Alpay, Given, Muzaffer Bodur, Cengiz Yilmaz, et al., (2008),
“Performance Implications of Institutinalization Process in Family-Owned Businesses:
Evidence from an Emerging Economy,” Journal of World Business,43, (4), 435-448.
(SSCI Kapsaminda)

A13. Giilsen Akman and Cengiz Yilmaz (2008) “Innovative Capability, Innovation Strategy
and Market Orientation: An Empirical Analysis in Turkish Software Industry,”
International Journal of Innovation Management, Vol. 12, No. 1, March, pp. 69-111

A14. Yilmaz, Cengiz and Ercan Ergun (2008), “Organizational Culture and Firm
Effectiveness: An Examination of Relative Effects of Culture Traits and the Balanced
Culture Hypothesis in an Emerging Economy,” Journal of World Business,43,(4), 290-
306. (SSCI Kapsaminda)

A15. Irem Erdogmus, Muzaffer Bodur, and Cengiz Yilmaz (2010),
“International Strategies of Emerging Market Firms: Standardization in Brand
Management Revisited, European Journal of Marketing, 44, 9/10, 1410-1436. (SSCI
Kapsaminda)

A16. Ozdemir, Ozlem and Cengiz Yilmaz (2010), “Factors Affecting Risk Mitigation



Revisited: The Case of Earthquake in Turkey,” Journal of Risk research. (SSCI
Kapsaminda)

Al17. Ozdemir, Ozlem and Cengiz Yilmaz (2010), “Olasilig: diistik risklerin yonetimi ve risk
algisi: Deprem riski {izerine bir saha arastirmasi,” lktisat, Isletme ve Finans, 25 (295),
47-71. (SSCI Kapsaminda)

A 18. Cengiz Yilmaz, Eser Telci, Muzaffer Bodur, and Tutku Elci (2011), “Source
characteristics and advertising effectiveness: The roles of message processing
motivation and product category knowledge,” International Journal of Advertising,
Vol.30 (5), 889-914. (SSCI Kapsaminda)

A 19. Giiven Alpay, Muzaffer Bodur, Cengiz Yilmaz, Pinar Biiytlikbalc1 (2012), “'How does
innovativeness yield superior firm performance? The role of marketing effectiveness,’
Innovation: Management, Policy & Practice,” Volume 14 Issue 1. (SSCI
Kapsaminda)

b

A 20. Cengiz Yilmaz, Oguzhan Aygéren, Ozlem Ozdemir (2012), “Tiirkiye’de Siyasi
Kutuplagmay1 Olusturan Unsurlar: Segmen Tercihlerinde Ekonomik Oy verme
Davranisindan Toplumsal Travma Kuramina Kadar Bir Dizi Etkenin Gorece Etkileri,’
Iktisat, Isletme ve Finans, 27(311), 09-39. (SSCI Kapsaminda)

b

A21. Umit Alniacik and Cengiz Yilmaz (2012), “The Effectiveness of Green Advertising:
Influences of Claim Specificity, Product’s Environmental Relevance and Consumers’
Pro-Environmental Orientation ,” Amfiteatru Economic, 14(31), 207-222. (SSCI
Kapsaminda).

A22. Kaan Varnali, Cengiz Yilmaz, and Aysegul Toker (2012), “Predictors of Attitudinal and
Behavioral Outcomes in Mobile Advertising,” Electronic Commerce Research and
Applications,11, 567-584. SSCI ve SCI Kapsaminda

A23. Dlger, Meral, Guven Alpay, Cengiz Yilmaz, Muzaffer Bodur (2014), “How Do
Learning Orientation and Strategy Yield Innovativeness and Superior Firm
Performance?”” South African Journal of Business Management, 45, 2, 35-50. (SSCI
Kapsaminda)

A24. Alan, Alev Kocak, Ebru Tumer Kabadayi, Cengiz Yilmaz (2015),
“Cognitive and Affective Constituents of the Consumotion Experience: Effects on
Store Loyalty,” Service Business, (SSCI Kapsaminda)

A 25. Yilmaz Cengiz, Kaan Varnali and Berna Tari Kasnakoglu (2016), “How do firms
benefit from customer complaints?”” Journal of Business Research, 69, 2, 944-955.
(SSCI Kapsaminda)

A 26. Kasnakoglu, Berna Tari, Cengiz Yilmaz, and Kaan Varnali (2016), “An asymmetric
configural model approach for understanding complainer emotions
and loyalty,” Journal of Business Reseach, 69, 3659-3672. (SSCI Kapsaminda)

A.27. Cevahir uzkurt, Halik Semih Kimzan, and Cengiz Yilmaz, (2017), “A Case Study of the
Mediating Role of Innovation on the Relationship Between Environmental

10



Uncertainty, Market Orientation, and Firm Performance,” International Journal of
Innovation and Technology Management 13(06):1750003. (SSCI Kapsaminda)

A. 28. Arikan, Esra, Cengiz Yilmaz, and Muzaffer Bodur (2016), “Expanding the Boundary
of Brand Extensions through Brand Relationship Quality”, Journal of Business,
Economics, and Management, 17(6), 930-944. (SSCI Kapsaminda)

A.29. Bengul, S. Sureyya and Cengiz Yilmaz (2018), “Effects of Customer Complaint
Management Qality on Business performance in Service Businesses: An Application
in Turkish Banking Sector,” Bogazici Journal, 32, 2, 77-100.

A.30. Bengu, Elif, Emeric Abrignani, [hsan Sabuncuoglu, and Cengiz Yilmaz (2020), “Re-
Thinking Higher education for the Emerging Needs of Society,” Global Solutions
Journal, 5, 178-187.

International Books (Uluslararas: Kitaplar)

E1. Mobile Marketing: Fundamentals and Strategy (with Kaan Varnali and Aysegul Toker).
NY: McGraw-Hill. 2011.

International Book Chapters (Uluslararast Kitap Boliimleri)

E2. Varnali, Kaan and Cengiz Yilmaz (2010) “Mobile Consumer Behavior” in I Lee (ed),
Encyclopediaof E-Business Development and Management in the Global Economy
(767-778), Hershey: 1GI-Global.

E3. Varnali, Kaan and Cengiz Yilmaz (2011) “Mobile Marketing at Turkcell: Turkey’s
Leading GSM Operator,” Emerald Emerging Markets Case studies, Vol. 1, No:1, 1-9.

E4. Oguzhan Aygoren and Cengiz Yilmaz (2015) “Understanding Choice Behavior in
Political Marketing Context: A Favorable VVoter Response Model,” in Ideas in
Marketing: Finding in New and Polishing the Old, ed. Krysztof Kubacki, pp. 91-94,
Academy of Marketing Science, Springer International Publishing.
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Uretim Birimleri Arasindaki Baglayici Rolii ve Isletme Performans: Uzerindeki
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